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I. Introduction











,QRUGHU WRVDWLVI\ WKRVHFXVWRPHUVE\ LPSURYLQJ WKHDLUSRUWEUDQGYDOXH
LW LVHVVHQWLDO WRVHDUFKIRUDQVZHUVWRWKHTXHVWLRQVVXFKDVZKDW WKHYDOXH
RIDLUSRUWEUDQGPHDQDQGKRZLWFDQEHHYDOXDWHG+RZHYHUDLUSRUWEUDQG
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II. Theoretical Background on Brand Value





DFKLHYLQJ FRPSHWLWLYH DGYDQWDJH LQ ORQJ WHUP$FFRUGLQJ WR$PHULFDQ
0DUNHWLQJ$VVRFLDWLRQEUDQGVXVHG WREHGHILQHGDVD³name, insignia, 
V\PERO GUDZLQJRU FRPELQDWLRQRI WKHDERYH WKDW VRXJKW WR LGHQWLI\D
SURGXFHU¶VRUSURGXFHUV¶JRRGVRUVHUYLFHVDQGGLVWLQJXLVK WKHPIURPWKH
competition´3URYLGLQJ LQWHJUDWHGGHILQLWLRQRIEUDQG:RRG IRXQG WKDW
SUHYLRXVVWXGLHVGHDOWZLWKHLWKHUWKHUROHRIEUDQGWRWKHFRQVXPHURUEUDQG
EHQH¿WVWRFRPSDQ\































2. Research Trend of Brand Value Focusing on Airport Brand
7KHFRQFHSWRIEUDQGYDOXHKDVEHHQH[DPLQHGLQYDULRXVUHVHDUFKFRQWH[WV
UHODWLQJ WRFRXQWU\FLW\KDUERUDQGDLUSRUW$V WKHZRUOG LV VLJQLILFDQWO\
JHWWLQJFRPSOH[DQGKLJKO\FRQQHFWHGDSRZHUIXOEUDQGRIFRXQWULHVDQG
FLWLHV LVHPSKDVL]HGWRVWLPXODWH WRXULVPDQGLQYHVWPHQWDQGDOVR LQFUHDVH
H[SRUWV&RXQWULHVDQGFLWLHVFDQEHSURGXFWV LQ LWVHOIEXWXQOLNH LWHPVRU
VHUYLFHV WKH\DUHQRWHDV\ WREHFKDQJHGRQFH WKH\DUHGHYHORSHG)URP
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)XNXVKLJHGLVFRYHUHGWKHSRVLWLYHLPSDFWRIWKHXVHRI¿VKHU\KDUERUEDVHG
EUDQGVRQWKHEUDQGHTXLW\RIVKRUH¿VK





DQG LQRWKHUZRUGV WKLV LV³the sum total of all the customer experiences 
DWDQDLUSRUWDVSHUFHLYHGE\ WKHFXVWRPHU´ ,WPLJKWEH µLPSUHVVLRQ
FRQYHQLHQFHDQGFR]LQHVV¶ WKDWDUHGHHSO\URRWHGLQWKHPLQGRIFXVWRPHUV
GXHWRLQWDQJLEOHVHUYLFHDVZHOODVHYHU\WKLQJWKDWFXVWRPHUVVHHDQGSHUFHLYH
HJ ORJRFDWFKSKUDVHDQGDGYHUWLVHPHQW ,I WKHDLUSRUWPDQDJHVDLUSRUW
EUDQGLQJKROLVWLFDOO\FXVWRPHUVDWLVIDFWLRQEDVHGRQ WKHLUH[SHULHQFHDQG
FRQVHTXHQWO\DLUSRUWQHWUHYHQXHFDQEHFRQVLGHUDEO\LQFUHDVHG







DGGLWLRQ&KRLDQG&KRL UHYHDOHG WKDW WKHDLUSRUWEUDQGYDOXH LVGLUHFWO\
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III. Management and Measurement of Brand Value










































2) Branding with Social Media
0DMRUDLUSRUWVLQ(XURSHDUHQRZXWLOL]LQJDSSOLFDWLRQVRI,3KRQHRU,3DG
















2. Estimation Methods for Brand Value
,W LVFUXFLDO WRHYDOXDWHEUDQGYDOXHVDFFXUDWHO\ WRGHYHORSD VXFFHVVIXO
EUDQGLQJVWUDWHJ\DVZHOODVFRQWUROWKHLURZQEUDQGVWUDWHJLFDOO\5HJDUGLQJ
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LQIRUPDWLRQRIDFRPSDQ\)URPWKLVYLHZSRLQWEUDQGHTXLW\LVFKDUDFWHUL]HG






















IV. Estimation of Airport Brand Value
7KLVVWXG\ LQWHQGV WRHYDOXDWH WKHEUDQGYDOXHRI ,QFKHRQ,QWHUQDWLRQDO
$LUSRUW,&1FRPSDULQJLWZLWKWKHZRUOGPDLQDLUSRUWVIURPWKH¿QDQFLDO
SHUVSHFWLYH,QFKHRQ,QWHUQDWLRQDO$LUSRUWDVWKHPDMRUJDWHLQ6RXWK.RUHD
SOD\V D FHQWUDO UROH LQ.RUHDQ HFRQRP\1HYHUWKHOHVV LW KDVQRW EHHQ
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1. Data Analysis of Airport Brand Value
1)Airport Sampling
'XH WR WKHGLIILFXOW\RIDFFHVVLELOLW\ WRVDOHVGDWDRIDOODLUSRUWV LWZDV
GHFLGHGWRVHOHFWVHYHUDODLUSRUWVEDVHGRQWKH OLWHUDWXUHUHYLHZDQGH[SHUW












VXFK DV SULFH IOH[LELOLW\ SULFH SUHPLXP VDOHV DQGPDUNHW VKDUHV DUH
VSHFL¿FDOO\VXJJHVWHGE\1HVOLQDQG6KRHPDNHU+RZHYHUVDOHVDUHPDLQO\
XVHGGXHWRWKHSUDFWLFDOLVVXHLQFOXGLQJWKHHDVHRIJDWKHULQJGDWD7KLVFDQ
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)LJXUH!3URFHGXUHRIFDOFXODWLQJEUDQGYDOXH
6RXUFH7KH.RUHD,QVWLWXWHIRU,QGXVWULDO3ROLF\6WXGLHV
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7DEOH!,QÀDWLRQUDWHRIPDMRUFRXQWULHV
.RUHD -DSDQ &KLQD +RQJ.RQJ 6LQJDSRUH 1HWKHUODQGV )UDQFH
       
       
6RXUFH&HQWUDO,QWHOOLJHQFH$JHQF\ZZZFLDJRYOLEUDU\SXEOLFDWLRQVWKHZRUOGIDFWERRN¿HOGKWPO
$VIRUWKHLQGXVWU\LQGH[ WKHOLVWRI LQGXVWU\LQGLFHVVXJJHVWHGLQ&KXOKR











,&1 157 39* +.* 6,1 $06 &'*
  - -  - - -
       
       
6RXUFH$QQXDO5HSRUWRI:RUOG0DMRU$LUSRUWV.RUHD&LYLO$YLDWLRQ'HYHORSPHQW$VVRFLDWLRQ
ZZZDLUWUDQVSRUWRUNU
,QFKHRQ ,QWHUQDWLRQDO$LUSRUW KDV UHFRUGHG WKH IRXUWK KLJKHVW VDOHV
SHUIRUPDQFHRIPLOOLRQGROODUVDPRQJ WKH VHYHQDLUSRUWV LQ
$OWKRXJKRQO\WZRDLUSRUWV,&1DQG+.*KDYHWKHVDOHVGDWDLQRZLQJ
WR WKHGLIILFXOW\RIGDWDFROOHFWLRQ WKLV UHVHDUFKZRXOGEHDEOH WRSURYLGH























$LUSRUW6HUYLFH4XDOLW\ $64DZDUGV ,Q LWV WKLUWHHQ\HDUVRIRSHUDWLRQ
,&1DFKLHYHGKLJKVWDQGDUGV LQDOODUHDVRIDLUSRUWRSHUDWLRQVSDUWLFXODUO\





&'*LV WKH ODUJHVWDLUSRUW LQ)UDQFHDVZHOODV(XURSH¶VVHFRQGEXVLHVW
DLUSRUWDIWHU/RQGRQ+HDWKURZ7KDW LVDVDSULPDU\DYLDWLRQJDWHZD\ LQ
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DQGDOVRDPDMRUFRQQHFWLQJSRLQWIRUDLUWUDI¿FEHWZHHQ$VLDDQGWKH86$
DWWUDFWLQJSOHQW\RILQWHUQDWLRQDOSDVVHQJHUV$OWKRXJKWKHUHLVDELJJDSZLWK
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DQGREMHFWLYHV WKURXJKµ1HZ-HUVH\&XVWRPHU&DUH3URJUDP¶ WR LQFUHDVH
FXVWRPHUV¶VDWLVIDFWLRQ
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 ³3DVVHQJHUV¶ VKRSSLQJPRWLYDWLRQV DQG
FRPPHUFLDODFWLYLWLHVDWDLUSRUWV±7KHPRGHUDWLQJHIIHFWVRI WLPHSUHVVXUHDQG LP-
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